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VINPEARL CORPORATE PRESENTATION

Disclaimer

IMPORTANT: The information contained herein is preliminary and subject to change without notice, its accuracy is not guaranteed, has not been independently
verified and may not contain all material information concerning Vinpearl Joint Stock Company (the “Company”) and its subsidiaries. You should not rely upon
it or use it to form the basis for any investment decision or commitment whatsoever.

None of the Company, its shareholders, or any of their respective affiliates, directors, officers, employees, agents, advisers or any other person makes any
representation or warranty (express or implied) or accepts any responsibility or liability for the accuracy or completeness of this presentation or any or all of
the information in this presentation or otherwise made available. It is not the intention to provide, and you may not rely on these materials as providing, a
complete or comprehensive analysis of the financial or trading position or prospects of the subsidiaries. No part of this presentation shall form the basis of or
be relied upon in connection with any contract or commitment whatsoever. Further, nothing in this presentation should be construed as constituting legal,
business, tax or financial advice. You should conduct such independent investigations and analysis of the subsidiaries as you deem necessary or appropriate in
order to make an independent determination of the suitability, merits and consequences of investment in the Company.

This presentation contains “forward-looking statements”. These forward-looking statements involve known and unknown risks and uncertainties, many of
which are beyond the Company’s control and all of which are based on management’s current beliefs and expectations about future events. Forward-looking
statements are sometimes identified by the use of forward-looking terminology such as “believe”, “expects”, “may”, “will”, “could”, “should”, “shall”, “risk”,
“intends”, “estimates”, “aims”, “targets”, “plans”, “predicts”, “continues”, “assumes”, “positioned” or “anticipates” or the negative thereof, other variations
thereon or comparable terminology. These forward-looking statements include all matters that are not historical facts. Forward-looking statements are not
guarantees of future performance. These forward-looking statements speak only as at the date of this presentation, and none of the company, its shareholders,
or any of their respective affiliates, directors, officers, employees, agents, advisers or any other person undertakes to update or revise any forward-looking
statements as a result of new information or to reflect future events or circumstances.
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VINPEARL CORPORATE PRESENTATION

Vietnam’s Leading Hospitality & Entertainment Ecosystem

Standing strong at the forefront of tourism industry

c

!

VINPEARL
Top 12 largest

company by market cap®”

#1 listed hospitality
company in Vietnam

@ Hotels & Resorts
Amusement Parks
@® Colf Courses

Operational Clusters
(270ha - 1000ha)

Pipeline Super-Clusters
(multiple of 1000ha)

Brand Finance’

The strongest brand in VN The

for 3 consecutive years? in 2025

The only tourism brand in
Top 50 brands in VN@

Tuyen Quang
O . Lang Son
- Quang Ninh
acNinh @y e
Ha Noi .‘JHai Phong
Ninh Binh
. Thanh Hoa
‘ Nghe An
HaTinh
%
Paracel Islands
s
2.0
2%
Quang Tri () &
H
ue ..'. Da Nang
@5
J)
’ Khanh Hoa
Tay Ninh ‘.
. . Spratly Islands
D -
Ho Chi Minh City ° o °

An Giang ‘. ()

CanTho

Well-positioned to drive long-term growth with leading scale and superior operating leverage

$590 mn
2025 Total Revenue

$248.4 mn
2025 EBITDA

c.$5.7 bn

market capitalization®

60 properties

in 20/34 cities & provinces®

National champion of the integrated super-cluster model with complementary offerings

<XT1/N
il

L

>17,500 rooms 16 facilities 6 golf courses 3 centers
35 hotels >780ha in site area 144 holes in total ~4.3hain site area
in 19 cities & provinces in 8 cities in 6 destinations in 2 cities

10.4MM

annual visitors to VinWonders
facilities in 2025

2.5MM

annual room nights sold
in 2025

20%

market share in 5-star luxury
hotels and resorts segment!

Hotels & Resorts Amusement Parks Golf Operations MICE & Events

/inces in Vietnam and other countries. 4/ Share by number of properties in respective 5 star hotels, resorts,

236,000 #1

chain of event venue
complexes

annual rounds played
in 2025

35%

market share in major cities®

31%

market share in target cities®

5+ shows

with 100,000+ attendees

,"rmmu enters in 20/34 cities & pr.
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Two Decades of Crafting lconic Hospitality Landmarks

2003 - 2013

2014 - 2019

2020 - 2022

2023 - Present

2001: Establishment of Hon Tre Tourism, Trade and
Services Development Investment Co. Ltd. - the
predecessor of Vinpearl JSC.

2003: Opening of Vinpear| Resort Nha Trang after 18
months of construction

2007: Officially merged into Vincom JSC, which was
subsequently renamed Vingroup JSC.

Notable Projects: (Vinpearl Resort
Nha Trang, VinWonders Nha Trang, Vinpear| Luxury Nha Trang,
Vinpearl Golf Club Nha Trang, etc.)

Setting the Foundation

Source: Company Information

2014: Opening of Vinpearl Resort & Spa Phu Quoc
after 10 months of construction

2015 - 2017: Opening of 12 hotels, 01 golf course and
01 safari

2016: Launch of Vinpear| City Hotel brand
Notable Projects: (VinWonders

Nam Hoi An, Vinpear| Golf Nam Hoi An, Vinpear| Resort & Golf
Nam Hoi An, etc.),

Scaling Up and Developing City Hotels

2018 - 2020: Opening of 14 hotels under Vinpearl City
Hotel brand

2021: Rebranding of Vinpearl Land to VinWonders

2022: Partnership with Melia Hotels International and
Marriott International to manage 19 hotels & resorts

Notable Projects:
(Vinpearl Resort & Spa Phu Quoc, Vinpearl Golf Phu Quoc,
Vinpearl Safari Phu Quoc, Grand World Phu Quoc, etc.)

Expanding the Super Cluster Strategy

2023 - 2024: Opening 03 VinWonders parks and
Vinpearl Horse Academy Vu Yen

2025: Become a listed company on the Ho Chi Minh
Stock Exchange, with VPL shares included in the
VN30 index

Executed the 8BWONDER: Moments of Wonder mega
music festival (50,000 attendees) and the first world
tour concert of a renowned global artist in Vietnam
(100,000 attendees)

Notable Projects: VinWonders Vu Yen, Vinpearl Hotel
Bac Ninh, Vinpearl Golf Léman and Sheraton Vinh.

Strong Capital Market Success




L.

Structural Tourism Upcycle Driven by Favorable Macro and
Infrastructure Tailwinds

Scaled, Integrated Destination Portfolio Driving Longer Stays and
Spend

Proven Capabilities in Developing and Operating Large-Scale Resorts
and Destination Assets Nationwide

Clear Forward Growth Strategy Supported by Strong Governance
and ESG Foundations

Improving Profitability and Cash Flow Driven by Scale and Utilization
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1. Structural Economic and Consumption Tailwinds Supporting Tourism Demand

Macroeconomic Stability: Above-trend growth with contained inflation Favorable Policy and Infrastructure Tailwinds: Expanding Tourism demand
and vinpearl’s catchment areas
GDP & CPI Growth Rate (%YoY) —e—  GDP —e—  CPI
Government’s 2026 Target Y ~4 B9 L . _
for GDP & CPI Growth ]O/’. 4'.5 % A, ol (94 mil)
GDP Guidance CPI Guidance
o= .t‘ r’".Quans Ninh ‘ )
s/ 0sml Hanoi - Quang Ninh
8.02% Al v v' Ground breaking ceremony for
high-speed railway connecting
3.48% Hanoi and Quang Ninh.
— useiamil v' Expectation operation: 2028
2019 2020 2021 2022 2023 2024 2025 Nha Trang - Da Lat

v' Proposal of investment for the
expressway connecting Nha Trang
and Da Lat (99 km).

< Danang (3.0 mil)

Favorable Demographics: Rising middle-income population drives long-term ,
Can Gio - Vung Tau

leisure spending ' v’ Sea-crossing bridge connecting

Middle Income Population Growth Can Gio and Vung Tau to be

2024E-2027 CAGR (%) commenced for ground breaking
. in 2Q2026
2026 Target for Middle Income 26-30% Vietnam population A v Expectation delivery: 2029
Class Growth in Vietnam of total population >102 mn 2 KhankHoa

. ! (21 mil
#15 most populous country in (21 mif) Phu Quoc

9 the world in 2025 " . .
14.1% ASleng ) v' Expansion of Phu Quoc Airport.
1 ° Ho Chi Minh City

. 5.8% Average annual income per (14.5 mil)
3.4% 3.8% person in 2025 v

04% 0.7% - . . USD 3,826

- +8.9% YoY
Singapore Malaysia  Thailand Philippines Indonesia  Vietnam

Notes: As of 30 Sep 2025. General Statistics Office of Vietnam, Vietnam National Authority of Tourism (Ministry of Culture, Sports and Tourism), Ministry of Construction, Ministry of Transport, and Airports Corporation of Vietnam. USD/VND: 26,345,
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1. Vietnam Tourism: From Cyclical Recovery to Structural Growth

A large domestic base and rising international demand create a long growth runway for Vietnam tourism

International and domestic arrivals reached record high in 2025
Total Number of Visitors (million of people)

FY2025 Total No. of Visitors

158.2 mn
+26.7% YoY
137.
Slump due to COVID-19 7.0
108.2 10.0
101.3
85.0
56.0
40.0
18.0 . 21.2
37 00 . 33 12.6 14.8
2019 2020 2021 2022 2023 2024 2025

Tourism revenue growth reinforces structural upcycle
Annual Revenue & Share of GDP of Tourism Sector

I Total revenue from tourism (VND trillion)

@ Share of GDP of Tourism (%) FY2025 Total Revenue from Tourism

USD 38 bn
+19% YoY
9.2%
° 7.2% 7.8%
6.6%
5.2% °

3.6% ® -
y (

726 ° 2.0% 678 840

° 495

2019 2020 2021 2022 2023 2024 2025

Vietnam’s tourism ranking among the world’s fastest-growing in 2025
Growth of international arrivals of leading SEA destinations (2024-2025)

20%

10% 10%
F-s Indonesia Malaysia - Vietnam

-5%
-7%

-16%

Supportive policy framework positioning Vietnam as a regional tourism hub
Breakdown of International Arrivals (%)
B cHN B «or B twN

JPN USA
IND U Rrus | G B Aus B mys B OTHER %
Int’l Arrivals FY2025
21.2 mn

Exemption of Visa Entry Vietnam e-visa entry
to Vietnam in 2025 and exit

24 countries 83 border gate

Notes: As of 30 Sep 2025. General Statistics Office of Vietnam, Vietnam National Authority of Tourism (Ministry of Culture, Sports and Tourism), Ministry of Construction, Ministry of Transport, and Airports Corporation of Vietnam.. USD/VND: 26,345
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2. A Widely Recognized, Leading Entertainment Brand with Scale and Profitability

w 16 8/34 >780 ha 10.4 mn #1
park facilities

cities & provinces total site area FY25 total visitors site area in amusement park

Diversified park formats addressing families

- : _ Competitive advantages and growth levers Land area of parks (ha)
and multi-generational visitors
%8 50 47 5

o High entry barriers from large scale, 25 28
CAPEX intensity and specialized
operating know-how, including proven
wildlife management under rigorous P « )
safety and regulatory standards Viabigsian Vilis e s L. s

Ticket price (US$)

e A core traffic engine for integrated uss127 sss106
destinations, driving longer stays and usgn2
higher spend per visitor through non- uss$71
room monetization ussst
Usss — US$64 uss77 Ussss
uss$27 uss3s Us$31
e Pipeline-led growth with margin P P _
upside driven by utilization uplift and Vidlhiitas v e ST FRCTT

disciplined, return-focused product

- refresh cycles . . - .
Safari & zoos Other facilities Large-scale assets with under-penetrated ticket pricing relative to

regional peers create a clear path for yield and margin growth

Source: Company Information.
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2. Ecosystem Enablers Reinforcing Traffic, Spend and Asset Utilization

X
VinpearlGolf

VIETNAM

Premium golf courses enhancing destination

appeal across resort and urban locations

Supporting traffic, length of stay and brand perception within
the broader ecosystem

6

golf courses

6/34

Vinpearl Golf Léman
(Cu Chi, Ho Chi Minh City)

144

total holes

Vinpearl Golf Nha Trang
(Hon Tre, Khanh Hoa)

Source: Company Information

cities & provinces

216,000

FY24 rounds played

=

VINPALACE

CONVENTIONS & THEATRLS

An integrated event infrastructure within

destination ecosystems

 Large-scale convention venues integrated within Vinhomes
destinations

» Supporting corporate events, exhibitions, high-end
weddings and large-scale live performances

2

convention centers

VinPalace Co Loa
Site Area: 16,800 sgm 1
culinary center

—

=i

' 2/34

cities & provinces

VinPalace Ocean City
Site Area: 25,888 sgm
home to the largest purpose-built
theater in Northern Vietnam

S

WONDER

Scalable live entertainment business

amplifying brand visibility and traffic

Leveraging controlled, large-scale live performances featuring
leading domestic and global artists to aggregate fan-driven
demand, selectively position Vietnam on international touring
circuits, and systematically activate traffic for new urban
developments.

5+

shows

100,000

participants

8WONDER WINTER 2024
Headliners: Imagine Dragons, SOOBIN, ]00 M+
HIEUTHUHAI, Chipu, HURRYKNG, Manbo social media views

17M+

livestream views

1,000+

press articles

8WONDER SUMMER 2025:
MOMENTS OF WONDER
Headliners: DJ Snake, J Balvin, DPR lan,
The Kid LAROI, SOOBIN, Hoa Minzy



VINPEARL CORPORATE PRESENTATION n

2. Executing an Integrated Destination Cluster Strategy Across Vietnam

Super-cluster model enhance traffic, spend and capital efficiency

Operational Clusters Pipeline Super-Clusters

Tuyen Quang Cluster
Synergy Implications:

My Lam, Tuyen Quang, Vietnam'’s

: Tuyen Quang Location: famous natural hot mineral water
{ o Lang Son
. Total Area: 455 ha
VINPEAR 1. Broad customer access with longer on- Quang Ninh
e g . . Bac Ninh
site engagement enabled by a multi- ( o
entry destination ecosystem Ha Noi ,‘J*a‘ Phong Ha Long Cluster
Ninh Binh . Vinhomes Apollo City, Vinhomes’
. . . Location: larrgest development in the North
VINPEARL 2. Progressive monetization over the @ o
. . anh Hoa Total Area: 5,540 ha
guest lifecycle through data-driven
cross-selling into full-service offerings €@
Can Gio Cluster
VinpearlGolf " Y
S 3. Operational Efficiency: Operational ® Location: Vinhomes Green Paradise, world’s
leverage from shared infrastructure and Lo most advanced ESG urban model
coordinated asset management. Quang Tri ® Total Krea: 2,870 ha
Hue
. ..'. Da Nang
s T @y
P'pel'ne Appllcat'on- Located in super clusters Standalone J )
- 4 U g - N . .
s Byl 2o - Yo L ear Hoi An Ancient Town,
e ..‘;ﬁ S Tl _‘\,4:‘ - : o Location: UNESCO world heritage site
ﬁ,/‘s 5: y - - . q »
(&« ( VINPEARL . VinpeaplGolf "~ — Ste Area:>200ha
G , AT LN W= ’ Khanh Hoa
i _ . P ——— ()
Tay Ninh ‘.
-lo+ +4O% 5+ +.200% 5+ +3'5X ' . Location: Hon Tre Island, largest island in
new hotels number of keys new parks site area new golf courses  18-hole courses D) Nha Trang Bay
T
(2030) (2030) (2030) J SEEA:I?&‘ 250 ha
fn Giang ‘. ° Ho Chi Minh Gity =
VINPEARL Pi pellne . SRR = Plpellne VinpearlGolf Plpehne CanTho
% to 2030 to 2030 . 50% to 2030 . Long Beach, Phu Quoc Island,
2025 2025 2025 Location: world's top-50 beautiful beaches
Site Area: >1,000 ha
Source: Company Information. Notes: As of 30 Sep 2025.
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3. Operational Excellence with End-to-End Development & Execution Capabilities

Vinpearl continues to drive brand excellence and set new industry standards Leveraging Vingroup’s Ecosystem to Reinforce Demand and Long-Term
with unmatched in-house capabilities Development
(ZS\&_\ Proven Market Creation Capability in Tourism Development 9 $12.7 bn 2.6% 230,000 #57
2 i i i ’ mpani
ﬂn . Demonstrated ability to build demand and establish new tourism U'NERDUP FY25 consolidated revenue of nominal GDP total employees in 2026 APAC’s Best Companies

destinations beyond existing travel flows.
Vinpearl/VinWonders

Hotel & Entertainment Services

Q Privileged Access to Strategic Landbank _— /" h\

2SN

. Privileged access to prime landbank with superior connectivity through Rﬂ“&’?
Vingroup’s real estate platform, enabling early positioning in high- A ,,;,e;/’/>/~*~—\
potential locations. VinUni | \ . Vinmec
College ‘.p 2 - O ‘C% ‘&‘ Healthcare
. Demonstrated financial capability to undertake and deliver large-scale N y/ P a— A, ] \‘ /
developments. *\I——” . (™) &N N »77[/’
N S N
. . . . Vinschool “‘ i“ 4 { ‘ VinBus/GSM
% Efficient Development and Construction Execution sohool \ & 7.} / . N ¥/ Transportation
€ . Ensuring the efficient delivery of high-quality properties with industry- /4 ,i\
leading construction speed. g
. i - i N P
Shortening Iand clearanqe process fr.om 2-3 years (industry average) to VinFast A Vincom Retail
9-12 months with commitment for high standards spans across every Automobile Shopping & Grooeries
facet of projects.
Vinhomes
Housing
Operations Aligned with International Standards . Demand Side- Customer & Loyalty: Leverage Vingroup’s integrated V-App and
VinClub loyalty platf t t tralized booki ints-based t
EIDEID . Proven operational excellence and strong brand credibility established a:;l reu e;y:rogsp-eacozrrsqzsjgrazzrd centralized POOKING, pPoints-based engagemen
Vinpearl as the industry benchmark for premium hospitality in Vietnam. P Y ’
. Supply side- Future development model: Integration within Vingroup’s large-scale

. Strategic global partnerships enhance customer reach, elevate service

excellence, and diversify its hospitality portfolio. urban and destination live - work - play - wellness provides a scalable platform for

future hospitality and leisure development.
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4. Commitment to Sustainable Growth Anchored in ESG Principles

o
ENVIRONMENT & SOCIAL & GOVERNANCE
Key Practices and Performance People and Workforce Development Governance and Risk Management Practices
Reducing environmental footprint through Building a diverse, inclusive and skilled workforce

Maintaining transparent governance and rigorous

energy efficiency, waste management and to support long-term growth. compliance across the organization

biodiversity conservation.

9 47%
1 Sortmgg?ésoume fem:|e é 100% of employees trained in anti-
waste and recyclables representation in corruption, bribery and whistleblowing.

senior management

50% t[:):t)’a?t’r:zﬁfw Strict controls on related-party
2 reducing hours 9 Q@ transactions.
lighting intensity
\
HR Asia A ds 202 ))
15% sia Awards 2025 (( Mandatory Anti-Bribery commitments
3 reduci i Best company to work for mm&a for customers and suppliers
educing energy consumption . . . s se
from the national grid in Asia - Vietnam Chapter 7o wor ron
HR Asia Awards 2025
Biodiversity conservation Sustainable Workplace 6 @3 100% tier-1 supplile_rs aligned with Green
4 4,500 individuals Awards 2025 - s Procurement Policy
) SUSTAINABLE
250 species WORKPLACE

Source: Company Information



VINPEARL CORPORATE PRESENTATION 14

4, Strategic Initiatives to Drive Long-Term Growth

@ Expanding and diversifying markets @ Developing differentiated destinations

+ Expand and diversify source markets, targeting high-
potential long-haul and emerging segments with
higher spend and longer stays.

*  Optimize customer mix and improve occupancy
while increasing resilience to localized market
fluctuations.

+ Strengthen positioning as an international-scale
hospitality and entertainment brand competing in
the global tourism value chain.

Develop integrated, world-class destination
complexes combining accommodation,
entertainment, gastronomy, MICE, and wellness into
seamless experience ecosystems.

Shift from standalone offerings to tailored
“experience packages” designed for specific
customer segments, enhancing personalization and
value.

Differentiate through scale, modern infrastructure,
exceptional service quality, operational excellence,
and continuous innovation in experience design.

* Accelerate digital transformation by strengthening
online sales channels.

* Investin technology, data, and analytics to improve
distribution efficiency, expand customer reach,
and enable personalized, seamless booking
experiences.

+ Develop Vietnam’s largest integrated tourism
ecosystem, connecting accommodation,
entertainment, and wellness services while setting
new industry standards.

@ Pioneering the development of CCRC (Continuing Care Retirement Community)

Pioneer an integrated CCRC model combining
housing, healthcare, wellness, and lifestyle
services.

Deliver international-standard, human-centered
communities that promote active, secure, and
healthy longevity.

Build a leading, trusted senior care brand, addressing
aging trends with the launch of Vin New Horizon in
2026.
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5. Strong Growth in Operational Efficiency and Financial Scale

Total Revenue

VND billion
+90%
Pre-COVID 15,539
13,986 14,376
' ! B
ﬁ s +45%
9,254
“ﬁ 1
2,971 3,485
8,486 ’
2019 2022 2023 2024 2025 1Q25 1Q26
PN Proforma core business’
Total Assets
VND billion
+17%
86,846 91,014
76,483 78,069
Pre-COVID 56,003
40,840 44,073
2019 2022 2023 2024 2025 1Q25 1Q26

Source: Company Information. USD/VND: 26,345; 1. Proforma excluded for sale properties and villa/condotel operations to reflect the underlying operating performance as of 2025.

15

EBITDA & EBITDA Margin of Core Business

VND billion
%EBITDA 199 22% 22% 35% 37% 33% 38%
Core T T
\\‘%
h
H
Pre-COVID 4220
D a5 Bl
S S 2024 2025 1Q25 1Q26
H
B
HHEEED Residential sales
Total Equity
VND billion
+7%
36,598 35587 38,106
31,484
13,317
Pre-COVID 8,470
2019 2022 2023 2024 2025 1Q25 1Q26



Hospitality: Solid Business Performance Boosted by Long-Haul Visitors

1Q2026 1Q2025 YoY
5886')’1Ni9ht3 Sold 759 503 A 28.0%
(ng(‘)’gaerD)] 2,011 1,455 A 382%
ﬁgORO VND) 3,090 2728 A 13.3%
TRaaing Spvenye 3,596 2,634 A 419%
EBITDA Margin' 40.0% 32.1% A 7.9%pt

Key Drivers:

» Recorded strong growth in hotel arrivals in 1Q2026, with standout
increases from key international markets, including Russia/CIS (+120% YoY),
the Middle East (+179% YoY), and India (+93% YoY).

> 1Q2026 occupancy increased 21% YoY, driven by Nha Trang (+39% YoY),

the Northern region (+22% YoY), and Phu Quoc (+19% YoY).

Source: Company information. 1. Owned and managed by Vinpearl

Occupancy rate'

Hotels and Resorts: Total operating revenue!

% VND billion
YoY: +12%pt QoQ: +13%pt YoY: +42% QoQ: +35%
65%
54% sa 10,435
4r% 8,396
40%
36% 6,891
6,236
3,596
2,534
2019 2023 2024 2025 1Q2025 1Q2026 2019 2023 2024 2025 1Q2025 1Q2026
Operator Vinpearl Marriott Melia Total
Operating Revenue ALB.4L% A 42.6% A 35.1% A £1.9%




Amusement Parks: Super-Clusters Prove its Efficiency

Number of visits!

1R2026 102025 YoY
No. of Visits (‘000)’ 2,836 2,405 A 17.9%
Eggop%\[’)‘ﬁ‘t 574 471 A 22.0%
8%%’%:{;%5?"9”“6 1,629 1132 A 439%
EBITDA Margin' 64.4% 53.7% A 10.7ppt

Key Drivers:

» Operating revenue increased strongly, driven by higher visitor volume

and the implementation of a new pricing strategy.

> Revenue growth was primarily led by key destinations, particularly Nha
Trang and Phu Quoc. Notably, VinWonders Nha Trang recorded a 32%
year-over-year increase in total revenue, while Safari Phu Quoc achieved

an exceptional 88% year-over-year growth.

Source: Company information. 1. Owned and managed by Vinpearl

Amusement Parks: Total operating revenue!

(‘o00) VND billion

YoY: +17.9% QoQ: +44.0%

10,398

7,801

5,855
5,007 2,481

2,836

2,405

2019 2023 2024 2025 1Q2025 1Q2026 2019

YoY: +43.9%

QoQ: +50.3%

5272

3,857

2,546

1,629

1132

2023 2024 2025 1Q2025 1Q2026




INVESTOR RELATIONS
DEPT.

VINPEARL JOINT STOCK COMPANY

HEADQUARTER
Hon Tre Island, Vinh Nguyen Ward, Nha Trang City, Khanh Hoa Province, Vietnam

HANOI OFFICE
Symphony Office Tower, Phuc Loi Ward, Long Bien District, Hanoi, Vietnam

CONTACT

Email: ir@vinpearl.com
Tel: +84-2583590611
Fax: +84-2583590613



